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PROGRAMME OUTCOMES

On successful completion of the programme, the student will be able to:-
PO1- Acquire knowledge related to the discipline under study.
PO2 - Communicate and reflect effectively and efficiently on the issues related to the

discipline.

PO3- Exhibit the professional skills and competencies acquired during the Programme of
study.

PO4- Apply the knowledge and skills acquired in planning, organizing, evaluation and
decision making.

PO5- Explore, analyze and provide solutions to the problems related to the discipline and life.

POG6 - Develop exposure to actual working environment leading to employability
andentrepreneurship.

PO7- Exhibit scientific & research capabilities in academic, professional and general life
pursuits.

PO8- Recognize, appreciate and follow ethical issues relating to the discipline and
Society

Programme Specific Outcomes (PSOs)

After completing the undergraduate programme, alearner will be able to:

PSO1 - Acquire fundamental knowledge of Mass communication & Journalism and
related study areas.

PSO2 — Learn communication and professional skills related to various fields of mass
communication.

PSO3 - Become competent enough to undertake professional job as per demands and
requirements of Media & Entertainment Industry.

PSO4 - Become ethically committed media professional adhering to the human values
and the values of the Indian culture.

PSO5 - Acquire the primary research skills, understand the importance of innovation,
entrepreneurship and global vision.



B23-JMC-205
MDC-2
MEDIALITERACYSKILLS

Time-3Hours
TotalCredits-03

Theory-35
I nter nalassessment(T)-15
Practical-20
I nter nalassessment(P)-5
TotalMarks-75
Note-Thequestionpaperwill contai nni nequesti ons. Studentsarerequi redtoattemptfivequestionsinall. There
willbetwoquesti onsineachUnitfromUnit-I1toUnit-1V . Studentsarerequi redtoattemptonequesti onfromeach
unitfromitol V.Q.No.1lcontainingshortnotescoveringtheentiresyllabusi scompul sory.Allthegquestionswill
carryequal marks. T hestudentscanattemptquestionpapereitherinEngli shorinHindilanguage.
COURSELEARNINGOBJECTIVES:
CLO1:Tounderstandconceptofmedialiteracy
CLO2: Tounderstandtheconceptofcritical thinkinganditsimportance
CLO3:Toidentifybias,misi nformationandstudyfactchecking
CL O4: Tounderstandi mportanceof medialiteracyforwel Ibeingof soci ety
UNIT Topic Contact
Hours
UNIT-I Literacy:meaning,conceptandi mportance CLO1 12

Medial iteracy:meaningconceptandi mportance

Higtori cal backgroundanddevel opmentoftheconceptof mediaand
informationliteracy(MIL)
Differencebetweenmedialiteracyandbasicliteracy(abilityto readandwrite)
DifferencebetweenMedia& InformationLiteracy& Medial iteracy
NewsL.iteracy,Digitalliteracy

UNIT-11 Criticalthinkingmeaning,conceptandi mportance CLO2 12
I mportanceofcriti cal thinkinginmessagei nterpretation
Parameterstoidentifytruthandmessageinterpretationskills
Conceptsof misi nformation,disinformation,distortedinformation,fake
news& challengesfordemocracyandsociety
Challengeofwidespreadliesindigitalage
Conceptoftruth,objectivityandpersonal bias

UNIT-111 Parametersofanappropriatemessage CLO3 12
Parametersofanappropriateresponsetomessage

Skill stoidentifymediabias& prejudices

Fact-checking& verificationandmedialiteracyindigitalera

Responsi bl eresponseandreactiontovari ousmessages

Media& InformationLiteracy(MIL)astoolforrightdecisionmaking Conceptof
‘Qualified citizen” and media literacy western & Indian perspective
Ancientl ndianconceptof messagei nterpretationandcriticalthinking

UNIT-1V Medialiteracyandwel Ibeingof soci ety CLO4 12
I mpactofirresponsi bl esoci almediausageonsoci ety
Individual responsi bilitiesasmessageproducer
Ethi calresponsi bilityassocial mediauser
Medialiteracyskillusageduringcrisis




COURSE OBJECTIVES:

- CLO21:Understandhowmediamessages createmeaning
- CLO2:1dentifywhocreates messages andwhataretools of persuasion
- CLO3:Identifybias,misinformation

- CLO4:Understandhowtoevaluateandcreatemediamessages

COURSE Outcomes:

1:Understandhowmediamessages createmeaning
2:1dentifywhocreates messages andwhataretools of persuasion
3:ldentifybias,misinformation

4:Understandhowtoeval uateandcreatemediamessages



BAMC_SEMESTER _II_Media Literacy Skills

14-02-2024 to 20-05-2024

Week 1 Literacy:meaning,conceptandi mportance

Week 2 | MedialLiteracy:meaningconceptandimportance

Week 3 |  Historicalbackgroundanddevel opmentoftheconceptof mediaandinformation
literacy(MIL)

Week 4 Differencebetweenmedial iteracyandbasi cliteracy(abilitytoreadandwrite

Week'5 |  DifferencebetweenMedia& InformationLiteracy& Medial iteracy

Week 6 Criticalthinkingmeaning,conceptandimportance

Week 7 | HoliVacations

Week 8 |  |mportanceofcriticalthinkinginmessageinterpretation

Week 9 |  Challengeofwidespreadliesindigitalage

\1/\6%k Conceptoftruth,objectivityandpersonal bias

\{\i%k Parametersof anappropriatemessage

\1/\£eek Skill stoidentifymediabi as& prej udi cesParametersof anappropri ateresponseto

messageFact-checking& verificationandmedialiteracyindigital era

ExamStarts20-05-2024




